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Social Media Promotions. Logos. Branding.
Web Design. Flyers. Book Covers. + so much more.

Hi! I'm Anna, a graphic designer, illustrator, and communications professional who believes great design goes far beyond
aesthetics. It's about telling stories, building connections, creating meaningful experiences, and ultimately helping people
discover and engage with the organizations, places, and ideas that matter to them .

Whether I'm developing a brand identity, designing a marketing campaign, or producing print and digital communications, I
approach every project with creativity, curiosity, and a focus on helping organizations communicate with clarity and impact.
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The Wolf Museum of Exploration + Innovation

MOXI SOCIAL MEDIA




MOXI Social Media
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As Marketing + Communications Coordinator at MOXI, I used social media to tell the museum'’s
story, creating infegrated campaigns that highlighted exhibits, educational programs, events, and
community partnerships through engaging visual communications.

This is who makes social
media graphics fun.
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MOXI Social Media

What’s Up at MOXI?

What's Up at MOXI was a recurring monthly marketing campaign I developed to simplify how visitors discovered museum programming and
events. Each edition brought together exhibitions, workshops, camps, member events, and seasonal programming info a cohesive,
easy-to-navigate visual guide distributed across email, social media, and digital channels. The campaign established a consistent communication
framework that improved clarity for families while creating a recognizable branded touchpoint that could be adapted month after month.

National Chemistry Week
October 19 - 25

Innovation
Workshop

bl Frills + Thrills
Toddler T8>l 4l ™. P
Tuesday \ |

October Theme:
Sound

moxi

The Wolf Museum of Exploration + Innovation

Swipe To See What's Happening This Month
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MOXI Social Media

MOXI Kid’s Committee Gift Guide

The MOXI Kid's Committee Gift Guide was a holiday marketing campaign featured across social media and in the museum's December email
newsletter. To create an authentic, child-focused campaign, I interviewed members of MOXI's Kid's Committee about their favorite items in the

museum shop, photographed them with their selections, and designed a curated gift guide inspired by classic department store holiday catalogs.

While staying true to MOXI's playful brand identity, I adapted the visual language for the holiday season, creating a festive campaign that felt

both recognizable and uniquely MOXI. The shop had trouble keeping up with demand!
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Kids
Museum Advisory
Committee
2025

"l chose this really cute MOXI bear because it
seems fun to snuggle and play with. | also
chose this STEM Assemble kit, because | really
like building stuff and it teaches you how to

HOLIDAY . ilectiaran
G I FT G U I D E build ar;i;:\nejl(s';fcn;:mbbi?md it

"l like these Makit
construction toys
because my
grandma has them
and they're really
fun to play with. |
built a swing out

1

of them!

Meleana, KMAC Member

STEM ASSEMBLE KIT: SUPER MAKIT: CLASSIC WOOD
GO HOLIDAY SHOPPING WITH US! TWIN-SCREW AIRCRAFT CONSTRUCTION TOY
."‘ More Toys More Toys
- [ ] Available In Available In
- ~ I l The MOXI The MOXI
- () Store Store
-
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Logos + Branding

Embark
Creative
Services

Embark Creative Services is my personal brand and
freelance design studio, created to reflect my

multidisciplinary approach to creative problem-solving.

Inspired by the idea that every project is a journey, I
developed a cohesive visual identity, responsive
website, and brand messaging that communicates
creativity, professionalism, and approachability while
showcasing a diverse range of work across branding,
marketing, illustration, editorial, and web design.

embark creative services

CS

graphic design & illustration

Home

t.\\/\

Full-Service =
Design Agency |

Embark Creative Services is a full-service design agency ready to —
tackle your toughest projects with creative flair With a

specialization in eye-catching graphic design, we will elevate

your brand to stand above the rest. Take a look at our portfolio of

work to get a taste and, when you'e ready. reach out! Wed love
to work with you.

Remember, design is a journey. When you embark, take a guide.
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Logos + Branding

My philosophy:
Good design
must be
attractive,
accessible,

and accurate.

embark creative services

embark creative services

CS

graphic design & illustration

embark creative services

ECo

graphic design & illustration

embark creative services

brand reference sheet

primary font - desire pro regular
AaBb(cDdEeFfGgHhIiJjKkLIMmNnOoPpQqReSsTtUuVvWwXxYyZz . @ #$8%&'()

secondary font - gill sans lig

AaBbCcDdEeFfGgHhlijjKkLIMMNROoPpQqRrSs Tt

TIVEF

S LIV

color palette

#212727 #4d5061 #adaeb0 #1biSeb

embark creative services

graphic design & lustration
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Logos + Branding

SB Event
Horizon

As Head of Marketing for SB Event Horizon, I
oversaw the organization's creative direction across
print, digital, and event marketing.

My work included designing promotional campaigns
for multiple weekly events, coordinating vendors and
creative partners, managing project deliverables,
supporting live events, and single-handedly executed a
complete rebrand and website redesign to strengthen
the organization’s visual identity.
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Logos + Branding

I designed the SB Event Horizon Brand Book with accessibility in mind, ensuring it could be easily understood and used by team members without
a design background. Knowing my contract had a defined end date, I created a comprehensive brand package that included logos, fonts, color
palettes, femplates, and custom assets in a clearly organized file structure, allowing the next designer to seamlessly continue building on the brand.

Only use charcoal for text on

seafoam. Use the other secondary

shades (cyan, denim) for patterns ._ .

on scafoam, but never text. Star Arc & Line Arc- used Lo seperale sections

Horizon Star - used to
decorate or delineate
3 Secondary These bullet point marks are designed
COLOR: SEAFOAM Shades: to be used either vertically or

#75B2AC Seafoam, Cyan, horizontally, depending on required
Denim 10% spacing. The gap in the circle must
Color Ratio remain at the 10 o’clock position,

B RA N D G U I D E el s don’t just rotate.
#207583  texton cyan.

COLOR: DENIM Only use ice for
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Anna Warkentin

Use Playfair Display Regular for body text, BEBAS NEUE BOLD
for headings, and BEBAS NEUE REGULAR or Playfair Display #243E52 text on denim. This hex star pattern can be used sparingly to add
Bold or Black for subheadings. visual interest. Low contrast colors recommended.

COLOR: ICE Ice: 30% Color Ratio
BACKGROUND COLDR: CHARCOAL Charcoal: 60% #DOFAFF Only use charcoal for text on ice. 1
#2A2B2A Color Ratio



Logos + Branding

PORTFOLIO

SB Event Horizon horizontal
wordmark, Facebook banner, and
website screenshots (site hosted with
Wordpress, built using Divi)

Calendar ContactUs Home

HORTZON

FEATURED Contact Us Today To Learn More About
How We Can Help You Throw The Most

UpCOHIng EVQIItS Unforgettable Events!
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7008 § BRINK SPECIALS TROM 77M - 37M We understand the unique challenges that
UNDER 215 GET A FREE SRINK TCKET

W

% & NOA-ALEOROLIE DRINK s come with throwing a top-tier event,
especially on a budget. Our expert team is
SOhO Line Dancing All Ages Line Dancing standing by to assist you with every aspect.
All Ages Welcome, Coves 184, 15 Cover Al Ages Welcome, $10 Caver from the first idea through planning, setup,

6 PM — 10 PM, It and 3 Saturd 7PM - 12 AM, April 23 6 PM  10.30 PM, Every Wednesday
= execution, and the tear down afterwards.
Santa Barbara Elks Lod SOBO Restaurant & Masic Cl Santa Basbara Moose Lodge




Logos + Branding

083 Media

—

ESPORTS FOR EVERYONE

9-09Q00-MBSALTOF & &, Lo wed & [T Lt ] ]
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¥
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After completing several freelance design contracts
with 983 Media, an esports casting and fournament
production company, they contracted me to design
their logo. Inspired by vaporwave aesthetics and a
warm retro color palette, I came up with this logo,
which they use to this day!
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Flyers + Book Covers

EVERY THURSDAY

LINE DANCING - LIVE BJ

BACKSTAGE SB - 409 STATE ST

Line dancing flyer aimed at
college students in Isla Vista

Event Flyers

Flyer featuring repeating line dancing
events organized by SB Event Horizon

LET'S GO LIMNE

Soul Bites  7om-10pm

423 State St, Santa Barbara
1
) 4 &=

EVENTS ORGANIZED BY

All Ages Welcome!

Backstage spm-11om

409 State St, Santa Barbara
21

FIRST SATURDAYS
Elk’s Lodge Gom-10pm

150 N. Kellogg Ave, Goleta
All Ages Welcome!

AN[@.

& *

BBQ' i3 : 6PM MAY 4TH
360 PHOTO BOOTH . " LLEADBETTER
BATTLE SABERS ** “% . BEACH

SABEBRS
C9O%

- BE WITH YoU

LIGHTSABER LESSONS PEAT/AS
LIVE DJ & PHOTOGRAPHER S&ELEL\I

FREE FOR ALL HORIZON
vV

Flyer advertising a free Star Wars
themed event celebrating May 4th
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Flyers + Book Covers

7PM
DOORS OPEN
$15 Cover

Cash or Venmo

aPM

FIRST LESSON
7 — OPM
FOOD & DRINK

SPECIALS
$2 Off All Beer

$3 Off Well Cockbails
$3 Off All Food

18+ EVENT 4
Under 21s Ge A Free Drink Tickes "4
For ANon-Alcoholic Drink

ALY

AT SOHO RESTAURANR
& MUSIC CL

Line dancing flyer created to promote a one
time event at SoHo Restaurant & Music Club

Event Flyers

Flyer announcement for a new
repeating line dancing event at the
Santa Barbara Moose Lodge

SBEVENTHORIZON oS
R ts ENTS /l;

CTORIA ST, SANTA BARI
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COUNTRY & MAIN LIKE DAKCE

At The Santa ‘Barbara ‘Elks Tlodge

s IST & 3RD fr
SATURDAYS

L.

-——— N 4
515 CASH COVER ™ “ovsm:

DOORS 6PM Yy LESSON 7PM
DANCING G6PM TO 10PM

150 N. KELLOGG AVE . (805) 964 - 6858

b

Flyer created to promote line dancing and
two-step at the Santa Barbara Elks Lodge,

aimed towards an older audience
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Flyers + Book Covers

Book Cover Design

Cover design is one of my great passions, and in my
spare time I create sample covers out of copyright free
images and fonts. These covers are available for
licensing on my website, providing a budget-friendly
option for indie authors who may not have the funds
for a fully custom cover design.

BEYOND
INFINITY

AUTHOR NAME

ozo<mo
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E
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I explore multiple
options for each
cover I design,
taking inspiration
from various
subgenres and
eras of design,
then I put the
strongest design
(or my favorite)
into a mockup fo
make it easier for
authors to picture
it as the cover for
their novel.
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Flyers + Book Covers

Book Cover Design

This project, To Sell A Haunted House, was one of my favorites to iterafe. I
challenged myself to design each option as a different genre, despite the
same title. I ended up with the following: a classic horror, a comedy, and
a non-fiction.

Gane Lor

TOSELL A
HAUNTED
HOUSE

“A riviting examination of gentrification
in this city’s most culturally disparate
neighborhood.” - Stacy Styles

JANE DOE

o Sorr A
Sewzzp Sovsr

“A spine
-E

The horror-comedy option, pictured above,
was ultimately the one I chose to mockup, as it
represents a complex photobash that really
strefched my creative muscles due to the
constraint of copyright free only imagery.

PORTFOLIO

Anna Warkentin

18



Thank you for viewing!

This is a crow I created by organizing over 100
copyright free black and white images by value and
then cropping each feather out by hand. The eye is an
image of an eclipse!

Please feel free to reach out with any questions or to see
more of my work! My contact information is below.

email: AnnaEWarkentin@gmail.com
website: EmbarkCreativeServices.com

phone: (702) 378 - 1916
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